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ié’that. tourism be an important industry for
the Faroese economy to be developed #

sustainably with respect for the Faroese _,_',m_r__ﬁ-

people, the environment and the economy.

.




~ "Totravelis to live

H. C. Andersen

-

B .5--1(\‘-‘""‘;“-?-%













o
W .

r--ll"‘
“~n







- -

the Faroe Islan

Unspoiled, Unexplored, Unbelievable




#WEWANT

GOOGLE
STREETVIEW

iﬁp

the Faroe Islanc

Unspoiled, Unexplored, Unbelievable the Faroe Islands



HWEWANT
GOOGLE
STREETVIEW

%
"- a0 b & . . : l : .
B ool P A LRI w e Wl Ak i, g &
P Ak LI, vt \ )l 1 o S b
) : L -
a & Cp R SR g R g
R ,"""‘-"-‘“ ) ¥ P Tt el BN i ey 3
s P
: & . B
! 1
A 3 \
L
; .
& \ . 3
-
-

nexplored, Unbelievable the Faroe Islands

e

e = | : |
. I | 2

e ; ‘ . -

2 . | >

- L r . '\-’ : : l



#WEWANT

GOOGLE
STREETVIEW
|
) i

Faroe Islands

= London




r' L"&ir‘fﬁ o "__' -
gy TR

# AN ) "-t.u-!:#i"_.'




L T R :fm +:q5, Sa by . B g CW e
o [ s, e |. 1 I#hi:tl' L ' =y 9 h F]_i. "f-‘f Ha} .
".'."-'F_:::.Il"‘. 4\::\.-\- 5- : :..I-g- ...__ 'E'\- Sl '-'l-".l..-"- '-\l|.:|-\.l .: - ) F § ) } 1;_ s J__.;_..-:*:
ShiRt R B RG "‘*”-'%’;- o W minq. WLl e, OO NP 5 i
" “i, N o It .I-l-. L i .:.. :I_‘- i l'.l"\' - 1 .:‘ ® -- = - . E i il = . . : 5 i . .-.""E'\:-L.'P'h _|-|—'| v 2k
h , ! _?:.I T g -_-\._'I 1 I_| { . "_'|_I Lasly -_._:._.r-, R '\-\:" -l"'-\.:l-n' o r ; { '- 5 .- . :;. i S ! i *’E
L i . . L 2y - b, E g g - MR, L :-__.- .-.-_.._l_-. et ] ., - _.-_‘:. '|__I R : "o i e
S ] R o AN TR i ST R S R NS DR e et S S _ﬁ-.k.ig-_ea"?fﬁ -

e - L al ey L5 =l g oy e T gl ol =y g g T

) :







1.4 billion

1.2 billion

1 billion

800 million

The last 10 years: average growth 5 %

600 million

00 million

200 million

0
1950 1960

UNWTO: Tourism Arrivals per region

1970

1980

4 mil. Arrivals pr. day

1990

2000

2010

Africa
Middle East

Asia & Pacific

2018









e,




e,




e,










JOIN THE
PRESERVOLUTION!







Preservolution.com

CLOSED

~~MAINTENANCE _

L






PRESERVE AND
MAINTAIN SITES







NATIONAL MailOnline
GEOGRAPHIC BORSEN. HUFFINGTON

TheAINNEDENNENT /\ POST  connrenr priia sema E

RAISE AWARENESS onel plcnet

ekend avisen M

.

Tlme It

"""_u-r' '_.‘ ;"...." -

- g
B B a o - IR LTI ==y +-;
i R e S = . "L 1 e — b
ﬂ _:.T-."'..-_' | = . - .r : “| E .'.-i: ] .i'".; - T ; Ly : | et E..
| - : 2 A ‘H.' e . ! -‘=!_-'“H '_. =
- = = - . 2 B B - :
| 2 RA 2122 8
e .
% B’

"'".'\J-l-'""—

ZEITUNG FUR mTSCHLM\D

hc \cm]]orls CINCS 111 2 T

wm:ﬁ’m







i 4 M 1 ®

kg " b 5
: L_S w - \ b3y 't -

= - e 1 P K
e . = & ' s A R i - 3
. % . . \# ; ‘.‘i \ R\E‘h\‘%{\%‘ L5 oY \_\ P R \ {
’ il e Y 1 r

; - . II v \k o\ s 3 ol H.&lﬁ-}_ I \I \t‘lﬁim:&\.\ii}:{%i‘ ) . , \. 1‘ \ \r »

\
\I
\
-
4
2
——T
-
-

g
B 8
=

e

e
=
F S

=

i 'k
s
S 1Y


















iy
s










et i 2 v
i i - 1o (‘f
e ‘_;;m--;;;m"g' ¢







“:W‘, g ‘f. S oy
T S T T Y T

A



o
..
4
L
P
s,
&
W
Wk
[
i
" |

L
-
-'z,.-'!
L

g

I

. il T

 *

oy ¥
ek r

Ty













A new trend in international travel










destination marketing

destination management




O ONTHE @
~— PRESERVOLUTION

www.preservolution.com




